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This instrument,:Evaluating Media,Prcgrams: District and School, has been developed in
direct respcinse to a need expressed by many -types .of education professional& It
reflects the 1975 'AtCT/AASL publication, Media Progratns: District and School.*
Evaluating Media Piogras: District and Schpol is designed to, provide a framework for
systematically 'collecting data and information about media programs at building and/or
district level&

-A media program, as defined in Media Programs: District and School ". exists ,to
support and further the purpcises formulated by the school or district of which it is an% ,
integral part, and its quality is judged-by the effectiveness in achieving prograM

." This evaluation instrument is on the assumption that the purp se.of;
evaluation is not to prove but to improve. Thi instrument is intended for use as p t Of
a formative evaluation process. That is, using his instrument should create changes
themedia_plograinThe changes shoulcLbeii ecLowhow_well the_data_collected.indi-
cate the progress toward meeting explicitly stated goals and objectives.

This evaluation instrument is intended to accomplish the following goals:

1. To assist the local school district in organizing descriptive data for the purpose of
improving its media program.

2. Tcf provide \ descriptive data for use by outside agencies invited to participate in, the
local planningand evaluation process.

3. To proride aif assessment tool.for purposes of accreditation.

The evaluation instrument should be completed in its entirety and used as a total docu-
ment. Results should then be ,incorporated into the total planning and evaluation
pumas& It is suggested that this evaluation document be used in conjunction with Media
Programs: District and School as well: as current state guidelines or standards,and local
prograln goals and objectives.

*American Association of School Librariani and Associations fdr Educational Communications and
Technology, Media Prograrns: District and School. Washington, D.0 and Clticago::Association for
Educational Communications and Technology, nd, American Library AssdiViationi 1975. 128 pp.



This section includes suggested procedures for both internal Self-evaluation and otitside
agency evaluation. Regardless of who initiates the procesS, hoiv the process is carried
out, or how the 'results are used, it is imperative that the local District Superintendent
fully understand what is to be done, by whom, and with what objective: ThiS is especial-
ly important if the evaluation is to be conducted by an outside'agency.

Infernal Self-evaluation

In cases where this document is to he used as an internal self-assessment tool, a commit-
,tee ComPOsed of' the following persons is recommended: certified and non:certified

:media personnel, administrators, and teachers. In addition, the local diStrict may want
to consider using students and Community members as .part of the evaluation team..
Many of the teain activities outlined for outside agency evaluation may be appropriate
for internal self-evaluatiOn. It is not recommended that a single individual (e,g, the head
of the media program), complete the forms or that individuals complete parts of the
instrument in isolation; Rather IC should be a. well-organized team effort involving a
variety of education prbfessionals as well as students and,community representatives.

OUtside Agency Evaluation .

Although this instrument ,will most often be used for an internal Self-evaluation of a
program, it may also be used as a basic input for an/independent team offeiraluators. A
more objective eValuation can be made by people- not personally involved in the local
program: It is suggested that a respected media prOfesSionalfrOni an area other than the
local area be used to organize or assist in the organization and'sponiorship of a, team. A
team of four to six people, some of whom artw edia profesiionals knowledgeable of
local norms and standards is.recommended. Thelocal distriCt may also want to include
representatives frointlie State Education Ageney and/or,the University. system.

Initialtiontacts should be conducted with the district adminiitration, the entire district
media° staff including Support personnel, representative departmental supervisors, and
building level personnel. The team should split into smaller ,groups to effect greater
coverage, /

°



-11107-clairperson should contact th district two to'three months prior, to the evaluation
to be assured of .their intent and of their data gathering and collection of self-study

.

instruments from building level Personnel. The evaluatiOn tearn leader should, then make a
personal visit to the district at:least three weeks prior to the arrival of the visitation team
to accomplish the followirig: 4

A. Obtain a.,signe& letter of authorization-fromthes District Superintendent;

.B. Obtain copies of p9licies, contracts or services.; organizational charts and-other pertinent dikta.;

C. Obtain copies of the completed instrument for diStribution to the team.
This shorild be a district composite of the data... The individual school
instruments should be available to the team as needed during their visit .
ation. Copies of all data should be sent to all team members'at least two
weeks prior to visitation; > < s

\

Gonsult with the person requesting the evaluation and organize the data;

E. Arrange tor livinoiccommodationi for the visiting team.

On the evening before the evaluation, the chairman should plan a meeting of the team to
brief' theth on the plans, make sub-group team 'assignments and distribute further data:

It is recommended` that team visits should be from three to five days depending on the, ,:,size of the district. The folloWing schedule is recommended:

A. .-Ore day for central office visitation...

B. '.One to three.days for school visitation.

C. -thie day for report preparation and report to the Superintendent and staff.

A preliminary oral report should be given by the chairman .to. the district staff on the last
day of the visitation. Copies of a final report should be completed and submitted to the
district within three weeks of the visitation.

Each team memberis responsible for familiarizing himself with all of the data sent to hrin
-in advance. Each team member shorild be °completely faqiiliar with the instrument. The
responsibility for objectivity, particularly dealing with the qualitative factor of the media

/
information about the district' and the evahaionn stiolild be considered 'confidential.

. program, lies with. each member of the team.

If the evalUation is to be done by Outside specialists, it is a very strong
recommendation that this be fully understood and authorized by the
District Superintendent: An authorization letter_from the uperintendent
should be supplied to the team / organizer or sponsoring-organization.

.1.11..
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PROC puRAL P: AN.

. It isumportant to note that the sections nee, not be done in chronological order. They
can be donp simultaneously Or in any sequen depending upor) tow your committees
are organized. Read- the entire document and t en outline here your plans for dealing

. with each section....

Activities

Plan of
Action,

Person
Responsible

T.



A. SCHOOL DISTRICT PROFILE

,Information. for the School District Profile should be madily available from the super-
intendent's ,or principal's office.-The form provided may be used or the.information may
be inserted, in its existing form.

1

This type of information, while it may at first appear trite, is necessary to provide a
framework *Rhin which tg place the media program. The infOrmatiOn can be gathered
by one person while work on some of the other sections is. underway.

A. The following is simple and straightforward and should be easily obtained fro the
Superintendent's office. The purpose is 'to show numbers of students and staff in
relation to 'numbers of media staff in schools throughout the district.



SCHOOL DISTRICT PROFILE

Name of
School

Total
Grades Student.

Enrollment

Staff Media Staff

Prof. Support Prof. Support

Totals



B. Enter information about district programs such as media, special education, reading,
etc. This'information should be separate and, distinct from specific school informa-
tion obtained in A. The purpose is to identify unique populations to be served by
the media program, to use as resources, and ,cto .locate areas of overlap for :'

coordination.

Name of
District
Program

Contact
Person

Type of
Student
Served

Approximate
# Students

Seried

# Staff

Prof. Support:

C. Obtain or develop a brief description of the community and its resources. Include
such factors as the following:

population trends cultural resources
ethnic composition academic resources
industrial impact institutions of higher education
type of community state; regional, local ,

(urban, rural, suburban) government resources
etc.

D. Attach any existing statements of philosophy or,goals of the school district.'

-E. ,Obtain or develop an organizational chart showing how the district incorporates the
media program, at whatever levels it exists.



)31 .1VIEDIA.-PROGRAM 'GOALS :84. POLICIES
`.

Insert a copy, of the district and school media program goals and objectiMAlso insert
a copy Of all,policies that pertain,to the media program. -

. ,

If no such documents exist, write a brier statement of what the A and d policies appear
to be, given the nature of the'existing program. u

,
This is an important step for both evaluating the current ptogram,.and in developing
a plan for the future or the program. In deciding where to go from here, yoemust have
this information as a point of departure. .



C. BUDGET

A format is:provided for citing budget and expenditures for the media program. Use it as
a 'bide or use your own budget format, whichever Iva offeethe mosfruseful informa-
tiOn. You should have both district and the bitildink buBgets. I-

In addition, there is a brief questionnaire regarding the evaluation of the media btidget.
This-should be completed Whether you use your own budget format or the one provided
here.



Building

District

BUDGET

BUDGET (for media equipment, materials, personnel; and services)
Enter the correct fi es in columns "a" and "b" of the chart below to show actual'ex-
penditures for the me is program in the two years preceding the patent year, and in
column "c"- to show the amounts budgeted for specific categories during the current
year.,Specify years in all three columns.

I. Item(s)ot expenditure
,..,...."--.... .

.,

P.

2 years
preceding
current year
19 _ 49 _

1 year
prece,ding
current year
19 19 _

Current
year
budget
19 -19

a b.

A. Line item totals

1. Library books & materials

___

2. Audiovisual materials

3.* AV equipment (not replacement)

4.* AV equipment (replacement)

5. TOTAL of lines 1, 2, 3, & 4
above . .

.

B. Per pupil expenditure for media
program materials & equipment.
Divide lin0 by the enrollment.

C. Media Staff Salaries '''

*Note: Include not only portable television equipment, but also centralized television installations.

II. Revenue (currett year only)

A. Total district budget

1. State funding $

2. Local fundhig

3. Federal funding

B. Media budget .

1. District

2.' Federal (identify)

a.

.

b.

c.

9
3.. Other (PTA, etc.)

. 12



III. Expenditures

Enter the correct figures for expenditures per item in the list below for the years
- a 'preceding the currenryear'in columns "a" and "b," and list budget figures for the

current year in column `c." Specify the years.

. 2 years I year Current.

preceding preceding year
current year current year budget
19 ._-19 __.. 19 _-19 _ 19 ___.-1p ___

a. . b c

A. Materials: print only ..

1. All books $ ,

2. "Encyclopediai:(general)'
...

3. Periodiat pamphlets, ete. .
. .

ari-:,Matenals: nonprint only.,
.. .

.-1`. 15)mm fifm .

.
. IV

.
2. 8mm film .

.

. ..

3. Filmstrips (sound & silent) /
.

4: Slides
. ,
-..se . 1

.
-,,,,,;

...

5. -Transparencies .

.6. Recordings (audio). ,

°

7. Recordingi (video) .

. Maps,-globes, charts, models

9. Microform

.10-. . Other (specify)

,11.. Supplies and materials for
. production

C. Fees for payments to outside agencies -

(regional, state, commercial)

1. Regional or state contracted
,-services ,.,,

.=

2. Rental fees .
-

D. Audiovisual 'equipment*
.. .

. .

1. Purchase of new

2. Replacement .

. ,
.

3. Repair

4. Rental

. SUBTOTAL (forward to next page) $ $

*Note: Include portable televisici'n equipment and centralized televisio'n installations.

I
.13



4

SUBTOTAL_(forwarded from
Previous page)

.

$ $

2 Years
preceding
current year
19 _49

1 year . '
precgding
current year!

. 19 :` -19

Current
year

V
,; '

E. Other (specify if not liSted below)

1. Procesiional travel.

. '

.

.

'2. _Professional materials
.

's
.

-.3. Professional growth (workshops,
consultants, etc.) .

F..
- .-

TOTAL of above _
.

G.
-

PER PUPIL elipendieure. for media .
(Divide line "E" by enrollment).

.

-
.

7

i

k.:

.. SN

H.
, .

'Estimated ex,penditures Kir:

1. Program rnaintenan

.

.. 1,,s-

.
-

.

2: Program development

EVALUATION OF THE BUDGE
- Check thesinswers to the following questions on,the proper lin :

!

0

= 1. Is a separaie Media budget prepared?

2. Does the media mallager have responsibility for ,the develop
4114 budgetbudget for the media program? . .

If "No" indicate person responsible:

Howare the media funds allocated?

a) by, school district?,

b) by school9

c) by department?

4. Does the media manager have control over the expenditure of the
media funds?

fIf indicate person who has control:

5. Do the budget and budgetary procedures contribute to the effec-
tiveness of the media program9



D. SONNEL

formk provided here to describe the role and qualifications of each media program
staff mem er. The forms`for certified and non-certified support personnel can be dupli-
cated for ea h staff member.

The Media ty Profile is designed to show graphically the activities of each staff
member. This rofile should, at spine point in the proCess; be compared to.existing and
planned role de riptions for each staff member

Insert in the note ok an organizational chart_ that sluiws 114pvi the media staff relate to
one another.

15 17

4



CERTIFIED PERSONNEL

Note: All media personnel should be accounted for in this report of data.

Building

° District

A. Certified meClia Personnel.

Head of the m is program:

Name

Title

.1. :-P,resent assignment.
a. Percentage of daY as media director:

Percentage of day in other duties (sbecify duties):

c. Summarize or attach job description.
-

2. Preparation. and experience.
a. Credentials held:

i .
b. Teaphirig experience Oistby-ara, numbet of years, and level):

.
'Mediaadministratiori experience (list as In ',lb" above)

Professional growth within last 5 years (courses, workshops, etc:);;

r
Professional activities memberships, offices held, committees

. Community' activities:

_1d



NON-CERTIFIED SUPPORT PERSONNEL
Note: All Media personnel shpUld be accounted for'in this report of Lta.

Building

District

B. Non-Certified personnel.*
Tpchniciihs, Clerks, Aides, Student Assistant's, Volunteers.
Name/:

1. Current assignment on media staff:

a. Brief job ascription

:

b.-0 Paid 0 Non-Paid
. .

2. Preparation and experience (indicate instances' of .special preparation and/or
training which qualify technician for current aSsignment).

3. Other related work experience.

Name:

1. Currenfrassignment on media staff:

Brief job description a
a.

. 4116n-Paidn-,
- .

2. Preparation and experience*'(indiCarPinstance s, of §'pecial.preparatidn and/or
training which qualify technician for current assignment).

3. Other related work experience.

Student Assistants ( enrolled in school) Numbei assigned to media,:

Full-time equivalent:

Volunteer Aides (not enrolled in school) Number assigned to media:

Full-time equivalent:

*Prepare as many forms as needed.
17



DIA DUTY PROFILE
nstructions for use

Part 2 of this section /ise enptled the Media Duty Profile and is intel:1i led to indicate
the involvement of media personnel in various assigned duties. The list of0 tasks is only
a sample. For additional, ite s, see the note at the top of the following page.

a .- \-,

If t,..
/. --4

he media prograM being.- valuated is served througb a single professional person,
use the letter "c" to;'signify 'that media specialist.

Example:. '7: tristructi s students in media skills. ABODEFGH
1,,I

I I)
Circle the letter or letterS following each statement to idtntify theAperson(s),,who perform
each task as a major assignment at the stool level. ,Underline clearly in red (or other
color) to identify th,person(s) who perform- task at the district level.

e. '

Example: 14.. ,,Produces graphic,photographic and
audio instructional materials and

(. ,-

Media Duty Profile
I '

f NOTE: The iteins below are illustrative only.- Other or additional itenip .may be used
Consult the Behavioral' Requirements' Analysis Checklist (ALA) and/Or Jol in Instrdc-,,

-tional Media:Study (AEC T). for items: -. . .> -

di plays. , A BODE F H

Media staffing references in these pages are as follows:

A Directonof di,strict media program '''---
-----,..._

`B Head of school Media program
C Media specialist .-1

p, ,Mpdia technician "L
E Media aide 'a'nclior.cleik

' Student aide s
.Other ,;\

, H Not Perfo'Wed

Pledie circle the letter or letters following each statement to identify the person(s) who
'perform each duty as a major assipTent at the school level. Underline in red (dr other
color) the letter or letters following each statement to identify person(s) who .perform
each. diity.'as a major assignment at the distritt level..

CeKtified
For

titles.of your own
' , or A through H, substitute

media staff.

t
cintertified support personnel,

1, Confers with administrators and/or school board
concerning media operation programs and bud-
gets . A :B.' D E
Participates in curriculum development and
revision A B C
Designs learning materials A B C

4. Helps to develop and implement proposals for
federal projects, programs-and service units . . . A B C D E,

ttz

G H
F G

F G H



5. Coordinates seleCtion and evaluation of learn-
ing materials and appropriate equipment .. . .. . AB-CDEFGH

6. Conducts inservice for faculty ABCDEFGH
7. Instructs Students in media skills. 1 A B C D E F G H
8. Organizes the media collection A BCDE6G'H
9. Maintains and repairs equipment and' instruc-

tional materials A B C D E F G H
"110. Schedules and distributes both hardware and

software AB1CDEFGH
11. ProyidPs training for aides and student assis-

tants ABCD'EEGH'
12. Duplicates educational materials.. ABCDEFGH
13. Serteacherkedstudents as a resource person. A B C D E F G.H
14. Prod graphic, photographic and audio instruc-

tional'materials and displays ABCbE7
15. Provides storytelling experiences and introduces

materials of special interest to class groups ABCDEFGH
16. Maintains instructional materials files: pictures,

charts, maps, vertical, and other A BCIDg F G HEk.,17. Keeps and up-to-date inventory A"- CDEF G H
18. Operates office machines and equipment -A B C D E F G
'19. Gives individualt,guIdance m research and read-

.*

,ing -ABCDVFGH
20. Attends and paiCicipates in meetings of ,prO-

fessional organizations A-tfcr2E.FG14_
21. Replaces bqlbs dim" A B..CDEFGH

,

Files shelf list and catalog cards .above the rod . 'ABCDEFGH
Locates bibliographical information ABCbEF-9zH

24. Assists at the, charging desk A'BC D E F G H
26. Reserves instructional media cABC6EFGH.
26. Keeps informetand in touch with recent devel-

oprnent,s in media research ASC D EFGH.
27. Suggests related materials, ideas, and resource

people for classroom units and provides Mate-
rials for extracurricular a6tivities A B C D E F G H

28. 4,rects effective use of,ITV A B .0 D E F G H
29. Promotes uspf ITV . . . . ..... . . AB C D F.G H
30. Operates video tape recorder ABCDEF.GH
31. Organizes media search services ABCDEFGH



E. OPERATION & SERVICES

This section contains twelve distinct ope'ration or service aspects of the media program.
There is a blank page to photocopy and add any additional aspects you feel are appro.
Oriate. The twelve aleas are arrangedai folloWs in alphabetical order:

Accessibility Inservice
Administration Materials & Equipment
ConsUltation Production
Dissemination Reference
Distribution Selection Policy
Information Storage Selection Procedures

& Reftieval
-

Each of the_ aspects is viewed through as five-point descriptive scale. The first descriptor
presents a situation: approximating the ideal, and the final entry presents the opposite.
The middle entry reflects the mean, lacking some of the Attributes included in the first
but being considerably better than the situation,reflected in the last item. The second
and fourth entries are blank. The absence of descriptors here is to perniit , space for
entering characteristiciVbich may have been excluded from the stated entries but which
enhance the actual situation so as to make it qualify, for a rating better than those pro-
vided. Mark the box opposite the, one entry which most, nearly describes the media
program.

In the space for COMMENT, 'a qualifying statement may be made to expand upon the
single item checked above. This section may be used for Making specific recommenda-
tions for the future, or to highlight factors which might otherwise go unnoticed*

Reality includes constraints. An assumption is made in this section that constraints
generally fall into one of five areas which are listed in alphabetical order at the bottom
of each page. For each constraint,sspabeis provided to list specifics regarding your media
program, and to list. capsule proposals to reach theoptimum situation described at the
top of each page. You will find this information crucial in 'the development of your

"e



ACCESSIBILITY,

O. A The 'media program provides for centers which are open and staffed throughout
the schocil day and othqr ,times as required to meet the needs of the students and
teachers.

C. Media centers are accessible only by prior scheduling arrangements or on a part-
time-basis.

D.

E. No identifiable' media centers,are evident.

COMMENT:

Constraints Capiule proposals to meet A

Facilities -

Money--

People--

Policy--

.. Time--

22



ADMINISTRATION

A. The Head of the media program:
1. prepares a media program budget
2. develops a long-range plan
3. organizes and manages the program

' 4. develops job descriptions and. supervises the supportive staff
5. maintains statistical records and makes reports'eports necessary for evaluation

and accountability .

6. conducts continuous evaluatidn of media services
7. participates in curriculum planning and development I

C. The head of the mgt. program is responsible for only some of the items listed in
"A" above. (Please specify by number.)

0 D.

o

E. The head of the media program has no administrative authority.

Consti*nts Capsule proposals to meet A.

Facilities--

Money

People--

Time--



CONSULTATIOpl.

A. Media personnel, emplqing not only the resources of the School media center
but also -community resources, are directly involved.with teachers and students in
planning and bringing about learning experiences, to ,accomplish educational
objectives.

B.

. *
C. Media personnel are involved in a limited way with teachers and students in bring-. .,

ences i
bring-

ing about learning.; experiences of educational objectives.

D.

E. Media personnel are not available to assist teachers and students in the use o
media..

Constraints ,Capsule proposals to meet A

Facilities--

Money --

People--

-4

Time--



DISSEMINATION

1 A. Media personnel regularly inform staff and studentS about avaliable resources and
services.

[i] C. There is some dissemination of information about available resources and services.

a

There is no program of dissemination of information regarding available Resources
and services. .

Facilities - -,

4=t-- Money:-

Constraints Capiule,proposalS tec:Oeet A

sb

People--

Policy--

Time--



DISTRIBUTION

A. The media prograM provides an effective distribution system to meet the needs of
students and teachers..

C. There is no assurance that materials and equipment are
or place.

E. No provision is made for distribution.

available at the right time

COMMENT:

Constraints .Capstde propds'als to meet.A

Money

People--

Policy

Tiqe..

b.



INFORMATION STORAGE & RETRIEVAL

A. Accurate and easily used information is-maintained, to identify for use, materials,
equipment, and other resources, available through the media program.

C. A catalog is maintaineof print materials only.

E. No catalog is maintained.

Constraints Capsule proposals to meet A

Facilities--

Money

People-L.

Policy



INSERVICE

A. The media program provides for the planning and conducting of continuous
inservice education activities concerned with the selection, development, produc-.tion, and the use of all types of educational media.

C. Provisions for inservice are informal but are available on request dividuals
and/or groups.

E. No provisions have been made ktr inservice education activities relating to the
selection, development, production and the use of all types of educational media.

COMMENT:

Constraints Capsule proposals to meet A

Facilities--

Money--

People--

Policy

Time--

28 29



MATERIALS & EQUIPMENT
A; The media program provides for: , '

1. Acquisition (ordering,receiving, etc.)
2. Cataloging and processing for both print and nonprint materials
3. Maintaining an inventory of total holdings
4. Maintenance of materials
5. Mainten'ance of equipment
6. Circulation ptocedures
7. Adequate amounts of equipment 'and materials

. C. The media program provides limited services of those items listed in "A" above.

E. No provisions are made for items 2 through 7 listed in "A " .above..

Constraints Capsule proposals to meet A
Facilities--

Money--

People--

Policy--

Time--

29



PRODUCTION

A. The media program provides expertise in and facilities for the production of a
variety of educational media not otherwise available, and meets most production
demands for such media, as films, filmstrips, slides, graphics, recordings, and re-

.prography.

C. Limited production facilities are available for teachers to produce their own
materials.

D.

E. No provisions have been made for production of materials..'

COnstraints Capsule proposals to meet A

Facilities--

Money,-

People--
s. .

Policy--

Time--

3i.
30



co,

REFERENCE.

A. The meat program provides the,:expertise in information retrieval service to staff
and students in support of instructional objectives.

40- -
C. Reference materials are available to staff and students for seeking out information

but there, is no service rendered to assist them in the compilation of information.

E. There is no provision for reference service.

Constraints Capsule proposals to meet A
Facilities--

Money --

People --

Policy--

31



SELECTION POLICY -.1

A. A written statement has been develoOed and accepted by the school board to
reflect the basic goals, objectivek and procedures to assure quality selection of a
variety of materials and equipfUnt.

C. A policy statement has been drafted in general terms and does not yield itself
to specific interpretation.

E. No policy, statement governing seleCtion exists.

Constraints Capsule proposals to meet A

Facilities

Money--

People--

Policy--

Time--



SELECTION POLICY-II

A. An approved statement is on file which establishes procedures for handling
challenges to materials on the basis of content.

C. A policy statement has been drafted in general terms and does not yield itself
to specific interpretation.

0

E. No policy statement exists.

Constraints Capsule proposals to meet A

Facilities--

Money --

People --

Time--

Ir



SELECTION PROCEDURES

A. Students and teachers are encouraged throughout the year to stIggest equipment
and materials for acquigitiOn; materials are brought, in for preview and evaluation;
at the time for ordering, the media specialist invites input from the faculty and
administration in establishing priorities for purchase.

B.

C. The media specialiSt orders all media items, trying to anticipate next year's needs
in the light of this year's experience.

E. There is no regular systematic plan for the selection of media items,

COMMENT:.

Constraints Capsule proposals to meet A

Money--

People--

.;',,Ngit,*

Policy-

Time --
0

4



Constraints Capsule proposals to meet A

People--

Policy

Time



OPERATION & SERVICESPROFILE

ACCESSIBILITY

ADMINISTRATION

CONSULTATION

DISSEMINATION

DISTRIBUTION

INFORMATION STOIIAGE
&IRETREIVAL

INSERVICE

MATERIALS & EQUIPMENT

PRODUCTION .

'REFERENCE

SELECTION POLICY

SELECTION. PROCEDURES



F. COLLECTIONS

The format of this section has been designed to complement the callectioni.c4aiiteibf
Media Programs.- District and School in which the media materiats and the correspond-
ing media equipment are presented together.

Because an inventory number has relevance only in comparison to an accepted standard,
you are asked to identify first the standard to be used in this evaluation and to enter
the recommendation on line "b" of the form. T4ii,§,siindard may be (1) a State recom-
mendation, (2) an accrediting agency recommendatiOn, or (3) the standards from
Media Programs: District and School (1975).

Enter on line "a" of the form, the actual 'count of materials and correspondintequip-
mentwithin the school plant to which the students and teachers have access. Line "b"
has beezi completed as directed above. Line "t" is the difference between present status
(hle."a")and.hasic.ffecommendation (line "b".-4..;ine "d" is the rating of the present
coilectiOn ,expresseci in Percentage; i.e., divide thei'linmber in line "a" by the number in

tA, t`

Line' ,"e" is :the recommendation presented in Media",Programs: District and School
(1975). for' a scliool.up to 500 enrollment. See reference. in paragraph .1 above for con-

' verting the apprbpriate numbers in accordance with schoOl size. Line "f" is' the differ-
.*nee between.present,stOus (line "a") and the 1975 recorieendations (line "e").

. . .

Enter on line "g":a.number which represents an optimum goal for your specific program. ,

Use the COMMENT box to write notes specific to your trtion and your goals.



TOTAL COLArEpTioN

EQUIPMENT

. Base collection in the
school

b. :Basic recoMmeridationt
state-di local (cOnVert to
represent actual khoOl
size)

c. Need ("b" minus

d. Rating ("a" divided, by

s

t

. 1975 AECT/AASL Media
PrOgrams: District &
School' recornmendations

f. Need'-(``e" mi)i'us "a") to
19757 *I mndations-

plan,toreach
Vie" above)

o,obo: itetn§ Ickated
the school`` or" 40

tenip er user.
t

19 19 19

Shelving and/or cabinetv,
to accommodate a mini-
mum of 40 items per stu-
dent, exclusive of text-
books.

19 19



PRINT MATERIALS: BOOKS

.

MATERIALS

a. Base COflectiohiii .the
sChOO1

e

b: Basic ITC' mniendation.
State or;1OCg(convert to ,
reprei4ni;e:tiial school
size)

c: Need (":11' minus "a"
.

d. Rating ("a .'i:divided by
,,b,,),%

. 1915 A4dVA4SL Media
,

School reconpneridaticm...

f. . Need ("e" minus "W.')
recdmmendations..

. .

8;000 to- 12,000 vol- ,
times, or 16. to 24.'per
user.

4.;

g. AcquisiiiOn plan to reach
goal ("b" or- "e" aboVe) 19, i9 19_ .1 19



'PRINT MATERIALS!'
PERIODICALS, NEWSPAPERS, PAMPHLETS:

a. Base collection,in the
school

b. Basic recommendation.
State or local (convert to

'represent actual school
size)

MATERIALS

c. . Need ("b" minus "a")

° Rating ( "a" divided by

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

50 to:175 titles.
(PampliletstYpe

liaryl4accord-
inglb,:pwigitnixteeds).

f. Need ("e" minus "a") to
1975 recommendations

t

. Acquisition plan to reach
goal ("b" or "e" above) 19. 19 19 19

'



PRINT MATERIALS. MICROFOR

MATERILS

Base collection in the
school

.

EQUIPMENT

b. Basic recommendation
state .or local (convert to
represent actual school
size)

c. Need ( "b" minus

. Rating' ("a" divided hY. .

"b") 70-

1975 AECT/AASL Media
Programs: District &
School-recommendations

Type and quantity
vary according to pro-.
gram needs.

2 readers, one of which is
portable, plus .1 reader-
printer.

. Needire" minus "a") to
1975,,recomMendations

g. Acquisition plan tO'reach
goal ("b" or "e" above) 19_ 19_ 19_ 19_ 19_



VISUAL MATERIALS: STILL IMAGES, FILMSTRIPS

MATERIALS EQUIPMENT

.' Base collection in the
schodi

a

b. Basic redomthendation
state or local (convert to
represent actual school,
size)

c.- Need ("b" minus "a ")

d. Rating ("a" divided by
%

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

500 to 2,000 items, or
1 to 4 per user.

f. Need ("e" minus ."a") to
1975 recommendations

10 projectors and 30 view-
ers.

g. Acquisition plan to reach
goal ("b" pr "e" above) 19_ 19_ 19_.

COMMENTS
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VISUAL. MATERIALS: SLIDES

MATERIALS EQUIPMENT

a. Base collection in the
school

b. Basic recommendation-:
state or local (cOnvert to
represent actual school
size)

c. Need #`13". minus "a"

. d. .Rating (" " divided by
44b,,) %

e. :1975 AECT /AASL Media
Programs: District &
School recommendations.

.
*2,000 to 6,000 items,.
or 4 to 12 per user.

Projector: 6, or 1 per 100
users.

Viewer:, 10, -or 1 per 50
users.

Need ( "e" minus "a ") to
1975 recoMmendations :

.ACquisitioirplan to reach
goal ("b" or "e" above) 19_ 19_ 19_ 19 19

*AECT/AASL Media Programs: District & School (1975) combines slides and transparencies:



'VISUAL MATERIALS: TRANSPARENCIES

Base collection in the
school

MATERIALS EQUIPMENT

b. Basic recommendation
state or. local (convert to
represent actual school
size)

d. Rating ("a" divided by

. 1975 AECT/AASL
Programs:. District (4,e
School- recommendations'

*2,000 to 6,000 items
or 4 to 1:2 per user.

.

Projector: 10, or 1 per 50
users.

f. Need ("e" minus "a ") to
1975 recommenda,tions

Acquisition plan to reach
goal ("b" or "e" above) 19 1 19.

*AECT/AASL Media Programs: District & School (1975) combines slides and transparencies.

44



VISUAL MATERIALS: GRAPHICS, POSTERS ART & STUDY
PRINTS, MAPS & GLOBES

MATERIALS EQUIPMENT

_Base colleclion in the
school

b? -Basic recommendation
state or local (convert to
represent actual school
size)

Need ("b" minus "a")

d. Rating ("a" divided by
"b") %

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

800 to 1,200 items.

f. Need ("e" minus "a",) to
1975 recommendations

. ,Acquiiition plan to reach
. goal ("b" or "e" above) 19_ 19_ 19 19_



SUAL MATERIALS: MOVING IMAGES, 16MM AND SUPER 8 MM
OUND FILMS, VIDEOTAPES, AND TELEVISION RECEPTION

MATERIALS EQUIPMENT

a. Base collection in the
school

b. Basic recommendatiOn
state or local (convert to
represent actual school
size),'

;
. .

°

.

Need tiliriiis ``. " ,..: . "
..,

.

d. Rating ("a" divided by
b) %

;.i...'

e. 1975 AECT/AASL Media
Programs: District & .; t

School recoininend4t,iotig:
<3; ".
. ' Ati,.. A '.

Ali '

14'i J'

0
', - isno 3,000

,vvi ;efficient
'-'catelpritits to
''' 450, i! ' 'uQ%.1of alljequests.

-..

; .

titles,
dupli-

satisfy

6 units, with 2 in media
center, plds 1 additional
unit for each 100 users.

0

:t,
. Need ("e" rnii-aiWa c.4,

:1975 recommeliaa0 i ''

..:.

....

,

.

,,A,1--
g Acquisition plan to reach

goal ("b" or "e" aiiIii ) 1% . 19 1973- 19_ 19_____

*AECTJAASL Media Progrank: f1§t5..) p.,ombines these i plying a choice of these
formats to present moving/sbinitijMitges,.. .



VISUAL MATERIALS SUPER 8M11/1 SILENT

MATERIALS EQUIPMENT

. 'Base collection in the
:school

b. Basic recommendation
state or local (Convert to
represent actual school
size)

Need ("b" minus "a")

d. Rating ( "a" divided by
% .

e. 1975 AECT/AASL Media
Programs: District &
School, recommendations

eed ("e" minus `a") to
975 recommendations

500 to 1,000. items,.or
1 to:2.pef user::

20 cartridge load projec-
tors and sufficient open
reel Projectors to accom-
modate use of available
films, plus additional pro-
jector for every 75 users.

g. Acquisition plan to reach
goar("b" or "e" above) 19_ 19_ _ 19 19



AUDITORY FORMATS: AUDIO REC-ORDINGS, TAPES,
CASSETTES, DISCS, AND AUDIOCARDS

MATERIALS EQUIPMENT

a. Base collection in the
school

. Basic recommendation
state or local (convert to
represent actual school
size)

c. Need ("b" minus "atZ)

d; Rating ("a ". divided by
"b") %

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

1,500 to 2,000 items
or 3 to 4 per user.

30 audio reproduction
units.

1 set of earphones per re-
production unit.

1 portable listening unit
per 25 users.

f. Need ("e" minus "a") to
1975 recommendations

Acquisition plan to reach
goal ("b" or "e" above) 19_ 1 19- 19 19_

4 j-
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AUDITORY FORMATS:
EDUCATIONAL BROADCAST RADIO

.,

Base collection in the
school

Basic xecommendation
state or local (convert to
represent actual school
size)

MATERIALS EQUIPMENT

. Need ("h" minus "a"

d. Rating ("a" divided by

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

Access to specialized
programs through
public service broad
casting.

5 AM/FM receivers plus a
central distribution sys-
tem.

Need ("e" minus "a") to
1975 recommendations

o

. Acquisition plan to reach
goal ("b" or "e" above) 19 19 19



TACTILE FORMATS' GAMES AND TOYS

,

a. .Ritse,,enllection in the
.schinoi

MATERIALS

b. Basic recommendation
'state, or local (conv.O.to
represent actuat school
size)

r.

d. Rating ("a" 'divided by

e. 1975 AECT/AASL Media
Programs: District &
School recommendations

400 to 750 items.

Need ("e" minus "a") to
1975 recommendations

. Acquisition plan to reach
goal ("b" or "e" above) 19 19_ .19 19_L.



MATERIALS

Base collection in the
school

b. Basic recommendation
state or local (convert to
represent actual school
size)

d.. Rating ("a" divided' by
446,) %

e. 1975 AECT/AASL Media
Trognams: District &

g/ recommendations
74

Need. ("e". minus "a",), to
1975 recommendations

. .

200 to 509 Items.

. Acquisition plan to reach
goal ("b" or "e" above) 19_ L9_ 19_ 19_



TiCTIt:EE,..f.0 'WATS SPECIMENS.

MATERIALS

b. Basic recomm endation
state or local (convert-to,'
represent actual school

.

size)

c. Need ("b" minus "a")

°'

e. 1975 AECT/AAWAledia,
Programs; DistriCA4. 717 .

School reComirieridafions.

Need ("e" minus "a") to
1975 recommendations

. Acquisition plan to reach
goal ("b" or "e" above) 19_._ 1 19L._



MISCELLANEOUS. EQUIPMENT
See Media Programs:District & School for more detailed des-cription's of recommended

, ' items.

b. Basic recon
mendation
state or local

c. Need ("b"
orninug "a'0')

:d. Rating (4";"
divided by .,

"b") %

e. 1975"AECT/
AASL Media
Programs:
District and
School Recorn-
rnendations

'

Need ( "e"
minus "a") to
1975 recom-
Inendatias

. Acquisiticin
plan to, reach
Fdal
"e" aliove)

1/MCt
'11500

1/MC
+1
or
more

1 per,
large
equip.

1 per
teach
ing
station

1 outlet:
Per
teaching
station .



_PRODUCTION EQUIPMENT -I

4"Only basic needs listed. See Media' Programs: District andSchool for extended
sions.

di 4'Base collection '
in the sttio:ol

. o
413 4

db.

% ":9
.

9

b. Basic recom-4
rnendation-l-
state 'or local

o. . Need ("b!!
minus "a"),

d. Rating.("a'
divided by

e. *1.975 AECT
AASL Media.
PrograMs:
District and
School Recor0-
mendationi t

41

L. Need ("e"
minus "a")

404c &,
. .1/500

users.

1/MC &
1/500
users

1/build-
ing and
tacking
iron'

1 30-3"
in MC and

, addlito
meet needs

1 thermal,
1 photo

'" 1 large
tpe
sytyle

g. Acquisition
plan to reach
goal ("b" or
"e" above)



17$0DlcTiON EQUIPMENT -II

44 *0 fn y b am needs listwi. Eke Media Programs: Districand School for extended.provi-,
siorfg. -

4. ' ... .0

.i...C,Z , 0 b....

a,
rtf,
Ce9

.%.:"... ,.

0 p$
Air

40

v..)

'1/4.,

"0
-..

6'7'

b.
v o

a,

0 A

v..)
ry42 , 4, a

N. ..$''6.,-. tz:

o .c.

c.,

,6..
"ti..cz

472/ / / /4...' /c' /
. Base collection

in the school

b. Basierecom-
mendation

,state or local

c*: Need ("b"
minus "a")

4, j

. Bating ("a
divided by

..

e. *1915 AECT/
AASL Medici
Programs:
District and
School Recom-
mendations

f. Need ("e
.,.minus "a"),

1 slide
camera &
copy
stand

Videotape
.recOrder°
TV COpera

1plicers
46
S8rnin

S icer

g. AcqUisition ,

plan to reach
goal ("b" or
`4" above)



COLLECTION RATING PR FILE 1

10 20 30 40 50 60 70 80 90 .100 100% +

Total Collection ',:.

Print Materials s

Books ,
,

Shelving & cabinets
Periodicals &

newspapers .

Microform
Readers & reader/

printers

Visual Materials
.

.

Filmstrips
.1

Projectors & viewers
, .

Slides
"r1P.

Projectors & viewers

Transparencies Projectors

Graphics

Moving images
. ..

Projectors (playback) ,

S8mmsilent films Projectors

Auditory Formats
.

Audio recording Reproduction units

Broadcast radio Radios.

Tactile Formats
.

Games & toys a

Models &
o

sculpture
.

Specimens

_Use different symbols or color codes to
differentiate materials and equipment
on graph, t

4.



.6.

G. FACILITIES

v.The charts which follow will reveal the strengths and weaknesses of the physical com-
ponents of the media program Being eialuated. You are asked.to designate a value of
existing conditions on a six-point scale, as follows:

6 NA
5 Superior
4 Above Average
3 Average
2 Below Average
1 Poor or missing.

There s a blank page to photocopy and add additional informationTyou feel is appro-
priate.
Space is provided in which to enter existing building date (e.g., floor area in square feet).
Space is, also provided to qualify the rating shown'.

Following each basic line item, a CONSIDER factor has been entered. The purpose of
this is, tip, guide you into reviewing relevant factOrs. Note that the entries under CON-

ISIDER',Ure by no means all inclusive. Strcing qualifying factors may be noted in the
column)reserved for COVVIENTS, either to guide your thinking or to place relative
stress upon strengths and/or-weaknesses.



Local
SPACE ALLOCATION Bldg.

Data
°Rating

.
Comments

T. The main area for:

a. Circulation and distribUtion . 1 2 '3 4 5 6

b. Conferenc 1 2 3 4 5 6
. .

c. Group vie ing and listening 1 2 3. 4 5 6

d. Individual viewing and
listening ,

,

'i '2 3
.

4 5.6

. Individual study and learning 1 2 3 .4 5 6

. Reading. 1 2 3 4 5 6 ,

g. Periodicals t 1 2 43 4 5 6

h. Other (specify)

Considernumber of students,
activities, seating capacity, etc. 1 2 3 4 5 6

2. Materials processing area::

Consider--central processing
and/or building processing,,,
tables, work space, supplies,
.typewriters,, addinerriachines,
etd. 1 2

f

3 4, 5 6

. Materials production:
"a

a. Material preparation areas 1 2 3 4 5 6

b. Graphic areas 1 2 3 4 5 6

. Photographic areas 1 2 3 4 5,6 .,

d Printing ana duplicating areas 1 2 3 4 5.6 ,
.

e. Recording areas 1 -2 3 4 5 6 .,.-1

f. Televigion areas 1 2 3 4 5 6

g. Other (specify),

Considetwork stations,
acoustics, lighting, control areas,
planning space. 1 .2 3 4 5 6

58



Cer
A Local

SPACE ALLOCATION Bldg.
Data

Rating Comments

.4. ProfeSsional materials area:

Consider- shelves, tables, display,
etc. 1' 2 3 4 56

5. °Media staff work areas:

:.,"Clerical.staff c:1- 2 3 4 5 6

essioal staff ."if: tiqi n,
-K

1 2 3 4 5 6

:'.' :RPIDaii,.:: .%-,
ti

fi, ecluipment 1 2 3 4 5 6,
, ,;,

,.. ..

-,- -..,:, !f,i...4 materials ,, , , 1. 2 3 4 5 6

d.t Shipping and receiving' .

Considerdesks, .work benches
and equipment rre-t,essary, size
of staff, type of 13rOgram, etc. 1. 2 3 .4 5 6

,

6. Storage areas:

a. Equipment , - 1 2 3 4 5 .6

b. Materials 1 2 3 4 5 6

6. Periodicals 1 2 3 4 5 6

d. Supplies

, Considercabinets, shelves,
drawers; periodic back file,
stacks, iccessitbili ,, etc. 1 2 3 4 5 6

*



LO
s

CATION .::: ,
,

.....
, -Rating Comments

.

1. The Media center is lOcated."90r0!ettiOlt
and centrally in relation tti.id erilitt':-
learning areas.

:

Considerdistance, proxitnI Ylkt::--110i0y...,
areas, floor levels, etc. ; :-.',,,':...:?;.,..;,~f.;':"':: ,L-. :.

. ...:

:

.

1;

.

2 3 4 5 6
. . -

2. The loading and deliverYdredi', ar
convenient to the media:00,,

. ,......".;.;::,.!:

Considerdistance stiiis t'ac'k of
elevator, external. floot.;i6td, .;:;;; ,....! ., 1 2 3 4 5.'6

, .

,,i ": ,:' ,,
,-

The media center.* *fly; :ii-O:vs4
faculty Study/work.ardd,; :!..'; .:'',.', 1 2

'.3 4 .5 b

.

:: '-''. '',1.:..: f.','....%:'": ;:. ...

4. ! 'The iodation of the:Medideiltft, perniits
'oUtgice accessitiiiitSi!;*.exterided'hMirs., 1 2

7

4' 4

....

.

'5 6. ,f a

' '''FURNISHING Riting Coin en
.

en ..,.,

. '. ,

.1: AdEquatertioVedble cabinets- are provid-
...d 'for meeting tlie 'n'ed§:oi-f ..the mediae

program.. : .:.,..'::.;..:. , !,-.: -.. .., .

COngider-rard.eafaliog; files, large flat 4.,. ... .

. clrit*lerS;islieltligt;-'etc;: ; .. .. .. : 1 2 3 4 5
,
6

6,-.

.

,-

. ,

":
'

.. . . . .. -

2. ..Eiratigh cabinetS:aie'...aVailable tOrstore ... . .
media 40iiii;;.: ..:1..;:.. .. ,

. , _,.,.. ,..

, .

Cohsidevriety,,supplies; materials,
'equipment, etr..;....'. .,: 1 2 3 4 5 6,

.

.

4

.

,

'.

-

.
,

.

. . .

:a,. .FUrniShiriggdie sufficient to pilivide
. od,read-ing. and study conditions.

.....eQnsidOnifOrti activities, etc. 1'

.

2 3 4
. .

5

.

.

6

.
.

i

.,

q:4-

..e
-;

.



FURNISHINGS Rating ComMents

4. Furnishings are adequate to support
the services of the media staff.

Considerfunctional design, activities;
and comfort. 1 2 3. 4 5 6

..,
.,:r.

, .

5. There are enough tables to meet, the
needs of the students and facultY.

. i .

Considershape, size, type of
'' activities; height, width, etc.

-

1 2 3 4 5 6

,,.,

1 -
., ,:re..

6. The shelving is,.sufficient.

Consider iVidtkIightAooks; type of
material shelved, etc. 1 2 3 4 5 6

i..,7 \
. A Moveable carts are available in a number

sufficient to meet the needs of the
media *gram. ''

' ', or ,

ConiiderteaUipinent (projection);
boOkirete:.4:',..,;-'/ ''',.' '.,. : !.:.: .

..
1 2

...
3 4 5

:-'

6

..

".

...ti

6. Listening and viewing equipMent is
available to the student for individual
and group study.

. .

Considerportable equipment, carrels
(wet and dry), electrical outlets, 1

.

2 3 4 5 6

ENVIRONMENT Rating Comments

. All areas of the center have proper
lighting.

Considerdimmer switches, controls,
sun glare, light level, shadows, study
carrels, stack areas, windows; etc. 1 2 3 4 5 0

61



ENVIRONMENT Rating Comments

2:

.

The center has temperature and humidity
controls which provide year - round
maximum comfort for the various
activities and care of mateki,ids.

Considerventilation, uneven heating .4
-,

1 2 3 4 5 6
'.(

. .
''.4,

and cooling, effects of sunlight,
humidity IN.

3.

t.: .f i.../..

Accoustical treatment of the center
elitninates distraCtions.

Consideroutside noises, floor covering,
drapes; type of chairs, moveable;OblectS,,
etc. 1,.;2

i ,

N

, 54:6

L

4.

*

,:l...

The electrical power and outlets are
sufficient for all kiiitls. of production
and learning deviCes; -,

Considernumber.Oid location of out-
lets, peak loads or circuitry, intercom,

,television, Carrels,etc: : ,. 1 2 3
f

4 5 Z

,

.

,

.

.

5. The interior design of the center is
functional and inviting'in apOearance.,

Consider-,color.and texture. of walls,
floors and ceilings; display areas and
ftimishings. ,.,3 4 5 6

!:.

.

6. Arrangement of the center provides
for efficient work flow, traffic flow,
and supervision.

°

Considerlocation of supplies and
equipment, stacks, desks and chairs,
cabinets, stands, table4,carrels, etc.

.,.i.

1 2 3

,

4 5 6

,



LE RNING. AREAS /CLASSROOMS. Rating -

_

Comments

1. All areas haveproper lighting:

,,, consjdprinedia use, dimmer switches,
controls; sun glare, light leVel, shadows,
study carrels; shelves, windtws, etc.. 1.

o.

2 3. 4
..-

. 2. The learning areas/classrooms have
temperature and humidity controls
which provide year-round maximum
comfort for the activities... ., . ..; .

Considerventilation, uneven heating
and cooling effects of the sunlight,

.ete. .. ,,. 1 2 3 4 1 .

. .

AcoUstical treat-lent ntthe learning
areas/classrooms pe'rinits effective use

. of auditory equipment

',..: ConsiderreflectiVe surfaces, rever-
. ,beratiqn, outside noises, floor cover- ,

ing, draPes, type Of chairs, moveabje .

objects, etc::. 1

..1.

2 3 4 5

.

6

.

, .

,

4.' The electrical power and outlets are
' sufficient fOr all kinds of media usage.

Considernumber and location of
outlets, peak-loads or circuitry,

,,, intercom, television, carrels, interest
centers, etc. ,

.

1. 2 -3 4 5 6

,
.,

5. The interior design of the learning
. areas/classrooms is functional and

inviting in appearance. ,

. . , .

Considercolor and texture of walls,
of floors, and of ceiling, display areas,
flexibility and location of furnishings,
projection screens, etc. 1 2 3 4 5 6

---5-



OTHER' SPACES (AS NEEDED) Rating.; Comments

1 2 3; 4 '5/.6,:41,40

2.

.;

1 2 3 4 5,6

s..

. ,
.

1 2 3 4 5 6

V',

U.

4.

-

1.2 3 4 5 6

1 2 3 4 5 6

1 2 3 4 56,

123.456



11,

H. OPINIONNAIRES

ThOeicher Opinionnaire should be given to a reasonable number and representation of
the staff. You might want to use the Teacher. Opinionnaire with administrators 'or
support staff and keep a separate tabulation of the results for comparison purposes. .

The. Student Opinionnaire should also be given to a reasonable cross section of grade
levels and/or subject areas..Foi younger children, the questions could be reworded and
asked orally. by teachers or media staff

.

In reviewing the results from these opinionnaires, look for,fliscrepancies among any
combination of variables you deem appropriate:



I can easily find relevant materials in the media center : ..... . . . D.000
2. 1,useinstructional materials in my classes, . .0; . . . . . . . . . . . .; 0 0' 0 0

My.requests for:atsistance from the media center staff are promptly,
adequately, and conveniently filled :: . . .... .. : . . . LJ

, Lack ofresmircei4-affects my use Of the:media center . . . . U. 0 0 -0.
'Indiffetenceto my requests affects my Use of the.rriedia center . . . . .
Inadequate staffing prevent§ my fullest use otthe media center

The professiOnat materials collection is land randaup-to-te eeirant

I use tife.professional,thateicals collectiori.;. 0 fj
.. . 0rarn asked t6Participate in the gelectiOn,Of new materials.. . . 0 0

partieipate in the seleetion of new materials . . . . .....
''.My requests for new .materials are honored equally with other
.,,reqUests as budgetary limitations permit . . ..... . . . . . .

My requests for new equipment are honored equally with other
requests as budgetary limitations permit . . . . . . . .

. . I parliCipate actively in media in-service,workshop's as offered .

. ,Tbe.media. center .staff offers a wide Variety of- -media in-service,
wiirkihops,during the: school year

15: ": steins for instructing my classes: . .

. . .

16, T.have the media centerproduce materials for my teaching' . .

17. MY siii0ent..4_ produce original media .

8. : I utilizetypes of television as folloWs: A2.1.

(a),,,cOrrimercial .. ... . .'?"4! ..... . . ,.... . .

(b). educational and instructional televisidk
(c) programs produced by the school .
(d) videotaping of teacher and student self-et;,aluation .....

?)' 4!

* 19. My students make independent use of media ... .. . .

2 My students' successfully locate materials in the' center col
lection LJ LJ -1=14.4121.

-21. Time is available to preview instructional media . .

22. The principal supports the media center staff in providing a full
array of media services.. . . . . . . . . . . . . .

23. The superintendent recognizes the need for and supports quality and
variety of media .services needed for an effective instructional pro
gram . . . . . . . . . . . . . . . . . . . . . . . . . . . .

24. The Board of Education recogniies the need for arid supports the
quality and variety of media services needed'for an effective instruc-
tional program ..... . . . . . ... ... .. . . . . .

66 '



STUDENT OPINIONNAIRE

Suliject

.Grade

I can use the media center when I need-to as my class sehedule per-v.
mils`

I do use the media center When I need to as my .class schedule per--
:tEiemits . ..... , . ... ... .... . ...... .

Our media center is too.crowded . . . . . . . . . 0.

0. .0 0
:: o

D.

4. Our media center:fs,t90 "noisy
e

: 5. Learn. ing is imprdved when a variety of media is used in my, classes .

. 6. 1 camobtaininformatimialfmeterials I need from the media. center .

7. I do'obtain inforniational materials I need from the media cehter . . 0000
I Cali get help iii finding pdtiiing media center mferals*:ai)d 'equip-
ment: : . . . : . . . ... : .. . . - . LJ

I dO get help in °finding and using media centeiaterials-andequip,
ment. .

10. I can take home'meterials otl, than books from the media center. . 0
11. I do take home materials other tam_ books froM the media center 0- 0 n,
12. I aM,asked to help in selecting materials for the media center. . 0 0--
13. 4Io help. in selecting.inaterials Tor the Me-dita Center. . . ,0 0 0
14. My suggestions forpurchase of materials are seriously considered

.

I can use School Supplies and equipment to malte'audiovisual ma-
terials for my'schol reports

..
I do usesc ol supplies and ; equipment to 'make au
terials for my school' reports . . . . .....

.. :
I can get help in making audlOviseaLmateriali from the Media center
staff. . . . . a ... ........ . .

18. I do get help in .slaking -audiovisual materials from the,meclia center
taff . . . . . . . . .... .

19. My'teacliera expeCt me to use:'
.(a) Print Materials . . . . , . . . . .

fb) Vitali! materials
(c), listening materiels . .... , . . . . . . ..

0 iim. inforMed when new materials are added to'the media centef :

collection: . . . . .1: . . . . .
1. . .

21. :. Television is Used as Part of,rny;Classrotrn instrtietiOn..
. :,.p r(a) :: commercial television. t 1. ' .: 6' r

(b) educational andinstructimial television': .. - ". . . : .. . .,
(c). programs prOduced by thaschool . .' : ... . .....! t t.
(dr videotaping for student self-evaluation. . . . . : ....... ..°. ..
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The stated purposes of this docuthent revolve around theiase of it self-evaluation and
Planning purposes. This section provides 'a guideQfor summarizing the results of the
evaluation and for outlining a plan of action designed to move the *gram forwsr1 in a
coordinated manner resulting from the benefk.s of the evaluation process.. 4-

Following is a page for each section of the document and a' bank page to photocopy
and add sections if so desired, Each page provides space for a'naative summary of
evaluation and a space kir goals and activities.,

The final page is a SUMMARY PLAN O'JAG4TION which allows tkir the listing of
resources necessary to reach the goals for, each Section. t;t

It is., for this PLAN. OF ACTION, and the people proCeSS "necessary; to complete this
section,' that outside consultants may be 'useful. So far in the process, you have gathered
and to some extent analyzed &formation about gin current state of yz I r program. All
of the preceding information is necessary before a consultant could assist you in moving
forward. You knout best how to describe where.you area If you don't knoW wheri,to go
from here, outside: consultants may help.
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(
SUMMARY PLAN OF ACTION

Resource&Necerssary To Reach Major. Goal
(FaciliA, Money, People, PoliCy, Time)

NIEDIXPROGRAM GOALS
POLICIES :

OPERATION _&
SERVICES

COLLECTIONS


